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From “Where” to “What”: Distributed Representations of
Brand Associations in the Human Brain

YU-PING CHEN, LEIF D. NELSON, and MING HSU

1. What is the question (of the paper)?
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2. Why should we care about it?
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3. What is your (or the author’s) answer?
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4. How did you (or the author) get there?
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