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Article: Digitization and Pre-Purchase Information: The Causal and Welfare Impacts of
Reviews and Crowd Ratings, Imke Reimers and Joel Waldfogel (20202)
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1. What are the questions?

fEEEETREENHMALER. EFRIHENIER, EfNAmazon, REHHEERR
AT OMT S, BEEREH(pre-purchased information)ie it E ZAJEEM . ANk
XEUEXTHZAD, RATEFE L, BB MEETR, DHHEEERT R
BHNERTE,

2. Why should we care about it?

RREBFREHRESE, RAGREREN. SEEENMR, HFaRHEMNS, &
BRERURESHEREN,;, HRNFe LERREEMS, AIFELTBEAHER
FERF

3. How did the authors get there?

FARSBEZETE LVER, EMERTORERTRE THREHRNTE, 2
RIEBNEMRE, SHRUTAMESAR:

1. REXTHEHENTES [REGBMNIEA (discontinuous jump)]

2. UEXEEMR (fixed effect) 25T & BBHALL# (cross-platform comparison)FE{
BRI ERE

BT UMD, BERMHBEEBYINEENANBYBNANERE, &K TBE
mEA HEEHTHMER, MEMEES, AMEtE Y Amazon EERNKERTH
HIHERSREM, BE, FBEHAEM, ZEHnested logit model of demand,
FERE DI H B ERIGR R EEF,
4. What are the authors’ answers?

1. BT New York Time EMIEBETIEBNA RN, HISERAMS5%; —

B TR R N BRI EIRF2.8%
2. BRSO HEHE R T 1E40.63

3. EXRFTmAHENNmARRTIHME, EMMABsVEEERIERNS, BN
DHIMRBE TR+ Ho
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5. Notations

For title 7 on platform c on day ¢

o Tjr: HEHR

o Djct: B

o Rj: TDEFE

o ratings;q: sTDEE

o h;.:EFEEHRTRIOERTR
o Wjc: FABEHARRABERR
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