10/11 734 € = 38
24 1 2545 r09323027

AL P Purchase history and product personalization.

What is the question?
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Why should we care about it?
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A real world application.
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What is the author’s answer?
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How did the author get there?
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allocation

. t+1
participates (ge, xt)

(g.x)=(0,00—t+1
What are your comments or thoughts?
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Notations and variables.

a1 the good’s quality in period 1

X1 the payment from the consumer to the
firm in period 1

q2 whether the period-2 good is assigned

to the consumer in period 2

X2 the payment from the consumer to the

firm in period 2

0 the consumer’s type

F1 the firm’s belief about the consumer’s

type in period 1
p(6) the probability that a consumer of type

0 has value vy in period 2

F2 the firm’s belief in period 2 about 0

MF2 the posterior mean of 6



